REGULATIONS RELATING TO ADVERTISING ON THE CLOTHING OF PLAYERS, CLUB
OFFICIALS AND MATCH OFFICIALS

Introduction

These Regulations are made pursuant to FA Rule J2 and The Association’s Regulations for the
Registration and Control of Referees.

Allreferences to a club or clubs in these Regulations include any team, whether or not part of a club.

Clubs participating in International competitions must also comply with the relevant regulations of
FIFA, UEFA and other Confederations.

It is recommended that clubs and football boot and clothing manufacturers seeking clarification
of any of the regulations do so by referring to the specific competition rules and The Football
Association.

We would encourage clubs and football boot and clothing manufacturers to seek feedback at the
earliest possible time, in relation to designs and advertising from The Football Association and their
specific competition. Clubs and manufacturers are reminded to obtain the necessary permissions
before manufacture.

The Football Association have produced an on-line version of these regulations providing a practical
guide on how to apply these formal regulations. This can be found at www.TheFA.com/TheFA/
RulesandRegulations/KitAdvertising

Definitions and Interpretation
“Advertising” means any designation, message, logo, trademark, name or emblem of any nature.

“Clothing” means the Match clothing of a Player, Club or Match Official and shall include without
limitation shirts, shorts, socks, undershorts, t-shirts (or any other item of clothing worn under the
shirt), sweat-bands, headbands, caps, tracksuits, gloves, waterproofs, sweat tops, sock tie-ups. Also,
any outer garments worn by substitutes and Club Officials in the Technical Area at any time. Save
where stated to the contrary, football boots are not considered as clothing.

“Clothing manufacturer” means any undertaking that carries out the business of the manufacture or
licensing of football clothing and has been appointed by the Club concerned to supply the clothing.

“Club Officials” in these Regulations includes any Club Official as defined in the Rules who has team
duties such as managers, coaches, physiotherapists, and doctors and includes any person who takes
up a position in the Technical Area at any time during a Match

[Note: In calculating the area of any advertising referred to in these Regulations, the usual
mathematical formula will be used, and any outlines or box surrounds of the relevant designation,
message, name, logo, emblem or mark, and all included space, shall be considered as part of the
area of advertising.]

“Football boots” means any footwear worn during the period of a Match by a Player or Match
Official.

A. GENERAL

1. Save as set out in these Regulations, advertising on clothing and football boots is prohibited
during the period of a Match. This applies to Players, including substitutes, any others in
the Technical Area, including Club Officials and to Match Officials. The rules of an Affiliated
Association or Competition may provide that for matches under their jurisdiction a Club is
obliged to obtain permission for any of the advertising listed in Section C below, subject
always to these Regulations.

2. Where the rules of an Affiliated Association or Competition require a Club to obtain

permission under A(1), a new application for permission must be made to the appropriate
body each timeitis proposed to amend the advertising. Subject to the provisions of Section























